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A limited liability company is an artificial person that is inanimate 
and incapacitated. Its capacity is provided by its corporate leaders. It 
has neither heart, mind, soul nor conscience of its own. Whether the 
company is or is not seen to be a good corporate citizen depends on the 
conscience of its corporate leaders.

Conscious leadership in my mind is that aware-
ness that you are acting in the best interest of an 
organisation. When a company seems to be doing 
something wrong, the wrath of society turns 
against the company. However, the company is 

always innocent because it is an incapacitated entity. One 
cannot blame the company.

Mervyn King

The blame is on the leadership that had not conducted them-
selves with due diligence and not ensured that they were 
actually adding value to society in a sustainable manner. 

As the company has no conscience, whether it is or is not seen to 
be a conscious corporate citizen depends on the state of mind of 
its corporate leaders. Today, they have to take into account the 

needs, interests and expectations of their shareholders as well as 
the current hardships and tribulations of the stakeholders, espe-
cially with the current Coronanomics of the COVID-19 pandemic. 
 
I think what has happened because of ‘Coronanomics’ is that 
the era of the shareholder activist is history. They are yester-
day’s activist. Civil society has become the new activist and civil 
society is aware whether a company is or is not adding value to 
society, or is being subsidised by society and the environment. 
With the onslaught of social media, directors can no longer be 
locked in a corporate closet. Social and civil society activism is 
the current trend. I know that not every business school and 
not every university thinks about teaching accountancy in the 
same manner. It is a different way of thinking. 

Environmental, social and governance factors have become 
increasingly important in investment decisions by asset owners 
and asset managers. Institutional investors understand that in 
order to discharge their duty of care to their ultimate benefi-
ciaries, they have to invest in the equity of a company that has 
a business model that creates long-term value in a sustainable 
manner. Having regard to the very changed world in which 
we live, corporate leaders have to understand that a focus on 
shareholder gain, even at a cost to society and the environ-
ment, is yesterday’s thinking.

Conscious leaders must understand that they are the con-
science of the company and how they direct the company will 
determine the state of the organisation and their state of mind 
as a corporate leader.
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CONSCIOUS COMPANIES AWARDS PANEL OF JUDGES

MERRICK ABEL

Merrick Abel is the founder of Primeserv Group, an integrated business support services 
company, launched in 1997. He is a resilient and courageous leader with a deep sense of 
responsibility, who strongly believes in the unique potential of all people. The care, com-

passion and consciousness evident in his leadership style is the thread that binds the Primeserv 
Group together. His recognition of the long term impact and influence of conscious leadership in 
the country is in synergy with Conscious Companies.

Vukani Magubane holds a Bachelor of Arts in Journalism and an Economics Degree from the 
University of Massachusetts, Amherst, and a Master of Arts in Journalism from Columbia 
University’s Graduate School of Journalism. Magubane has held various senior positions 

in communications and corporate affairs at De Beers, Barclays Africa and Standard Bank.  
Most recently Magubane served as Director of Public Affairs, Communication and Sustainability, 
responsible for marketing South Africa as a viable investment destination. She also served on 
the boards of Petco and Coca-Cola Africa Pty. She is currently on the board of the Conscious 
Leadership Academy.

PROF. MERVYN KING

Nozizwe Vundla is the Head of the Sanlam Foundation. Prior to joining Sanlam, she was 
the Executive Director of Student Sponsorship Programme, a non-profit trust. Zizwe sits 
on the Steering Committee of the Nelson Mandela Children’s Fund, and on the board of 

the St. Mary’s Foundation. She was formerly the Chairperson of the Women’s Legal Centre. She 
is a current fellow of the African Leadership Initiative. Zizwe holds BA and LLB degrees from Wits 
University. She is passionate about social justice and the arts, and is a family oriented person.

NOZIZWE VUNDLA

VUKANI MAGUBANE

Dr Essop Pahad has been involved in the struggle against racism and apartheid for more 
than 50 years. Over the years he held numerous political offices and was a member of the 
National Assembly from 1994 until 2008. He was Parliamentary Counsellor to the Deputy 

President of South Africa from 1994 to 1996, and Deputy Minister in the Office of the former Execu-
tive President, Thabo Mbeki, from 1996 until 1999.
He was appointed Minister in the Presidency in 1999 with specific responsibilities for the Rights 
of the Child, the Status of Women and the Status of Disabled People. Among Pahad’s many duties 
he was also responsible for the National Youth Commission, and the Government Communication 
and Information System.

DR. ESSOP PAHAD

Professor Mervyn King, Chairman of the judging panel, has enjoyed a meteoric career in 
law that spans five decades, during which he made ground breaking contributions to the 
profession. He is a Senior Counsel and former Judge of the Supreme Court and Professor 

Extraordinaire at the University of South Africa on Corporate Citizenship. Among his numerous 
accolades, he has an Honorary Doctorate of Law from the Universities of the Witwatersrand in SA 
and Leeds in the UK, an Honorary Doctorate from Deakin University, Melbourne, Australia and a 
Honorary Doctorate in Commerce from Stellenbosch University in SA, is Chairman Emeritus of the 
King Committee on Corporate Governance, which produced King I, II, III and IV, and Chairman of 
the Good Law Foundation.
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Prof. Mervyn King
Chairman of Judging Panel
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Keynote Address: Cheryl Carolus

HIGHLIGHTS 2019
CONSCIOUS COMPANIES GALA

Visit  www.consciouscompanies.co.za  to see more

Grace Magubane Programme Director: Guru Kali

Harambee
Conscious Companies Awards 2019 NGO Winners

BNP Paribas
Conscious Companies Awards 2019 Winners
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In a year of dramatic change, brought about by the 
onslaught of Covid-19, the annual Conscious Companies 
Awards 2020, in partnership with Primeserv and Sanlam, 
have gone into cyberspace. The awards took place as a 

live virtual event on September 3, at 12 noon. The ethos of 
Conscious Companies is to create a socio-economic and 
political environment galvanised as an authentic expression 
of ethics and consciousness. 

Gift of the Givers  is the first 
recipient of the Special Con-
scious Leadership Award for 
its exceptional contribution in 

answering the desperate call of survival, 
crisis and disasters around the globe.

Conscious Companies and the Mail & 
Guardian present the Special Conscious 
Leadership Award to the Gift of the Givers 
for their exceptional contribution during 
the COVID-19 crisis. Seen here are Brenda 
Kali, CEO: Conscious Companies and 
Hoosain Karjieker, CEO: Mail & Guardian.

UNIQUE VIRTUAL CELEBRATION OF CONSCIOUS 
COMPANIES AWARDS

SPECIAL CONSCIOUS LEADERSHIP AWARD TO THE GIFT 
OF THE GIVERS

The Conscious Companies Awards trigger a chord in most 
business leaders who want to make a meaningful impact, 
define their companies and do things differently. The Awards 
are a precursor for visionary leaders to create a workplace 
of meaning and productivity and transform and uplift 
society, without losing sight of performance and profit. This 
is the creative brainchild of Brenda Kali, CEO and founder 
of Conscious Companies. The finalists over the years are all 
inducted into the Counsel of Conscious Leadership. This forum 
is designed to affect attitudinal and behavioural change of the 
nation’s leadership in business, government and its citizenry. 

An opportunity for leadership to influence, guide and shape 
thinking is the core driver of Conscious Companies. Kali says: 
“Against the severe socio-economic and health challenges we 
currently find ourselves in, we have a profound opportunity to 
cultivate a deepened understanding of conscious leadership. 
The finalists have all been exceptional in navigating the current 
economic morass with humanity, care and  a new way of being 
in a changing  world. There is an ongoing battle in a number 
of countries between science and economics, as infections rise 
and the death toll continues to increase globally. The call to do 
things differently is no longer an option.” The decision to go 
virtual ensures the permanence of the gala evening that comes 
at a time when true leadership around the globe is floundering 
and in a state of flux. A Special Conscious Leadership Award this 
year is going to an organisation for its exceptional contribution 
in answering the call to action during the current Covid-19 
malaise. The Conscious Companies Awards 2020 finalists in the 
business and NGO catergories are remarkable in shaping their 
companies and culture to create value beyond the bottom line.

The organisation has been a beacon 
of hope for more than two decades. 
Its founder, Dr Imtiaz Sooliman met a 
spiritual teacher in Istanbul, who had 
instructed him to form an organisation 
with the English name of  Gift of the 
Givers. 

Over the years, the organisation has 
chalked up a remarkable roster of 
achievements. In an interview, Sooliman 
revealed that the Gift of the Givers would 
serve all people, all religions, all colours, 
all classes and from any geographical 
location or political organisations. It 
would serve all people unconditionally, 
expect nothing in return, not even a 
thank you and to serve them with love, 
kindness, compassion and mercy as well 
as to remember the dignity of man. That 
was the mission he had to undertake for 
the rest of his life.

“I was very aware of the message,” Sooli-
man said. “The least you can do is help 
somebody else, so if someone is down on 
the ground, don’t push them down fur-
ther. Hold them, elevate them, wipe the 
tear of a grieving child, caress the head 
of an orphan, say words of good coun-
sel to the widow, clothe the naked, feed 
the hungry, provide water for the thirsty, 
these things are free, they don’t cost any-
thing. Anything you do, be the best. It is 
not because of ego but because you are 
dealing with human lives and human 
dignity. Remember that whatever you 
do is done through you, and not by you.”
Since its inception this global humani-
tarian organisation has contributed 
R3.2 billion in aid to 44 countries, which 

includes disaster intervention, the estab-
lishment of search-and-rescue, aquatic 
and medical teams. “The support we 
receive has been phenomenal and grati-
tude must go to our teams who take 
great risks, without them, we would not 
achieve what we have achieved,” says 
Sooliman. 

“The work done by Imtiaz Sooliman 
embodies the true spirit of Conscious 
Leadership in that it has social impact 
where it matters most,” states Hoosain 
Karjieker, “giving hope to the disadvan-
taged, the poor and the destitute, when 
no one else could do so.”
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Imtiaz Sooliman
Founder: Gift of the Givers

Conscious Companies Awards 2019 Finalists
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Mike Brown heads the Nedbank Group, Nedbank 
Limited and is also the Chairman of the Banking 
Association. He firmly believes that organisations and 

businesses are not separate from society but are organisms 
within society. “The culture of an organisation is determined by 
the behaviour of the leadership group,” he says. “We spend a lot 
of time on this aspect and established culture and leadership 
interventions that cascaded down through the organisation.”

NEDBANK GROUP
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Stephen McCartney is a man with a mission and pur-
pose. In the two years he has led the company in SA, 
he has stepped up to the considerable challenges and 

now believes that the organisation is changing for the better. 
“Today, more than ever, people are looking for conscious lead-
ers who are authentic, honest and candid,” he says. He took a 
salary cut of 40% and reduced the salaries of his senior lead-
ership, but maintained the salaries of those on the lower end 
during the crisis of COVID-19.

TURNER & TOWNSEND

CONSCIOUS COMPANIES AWARDS 2020 FINALISTS

Isaac Shongwe structured his business in a way that was 
good for society. He believes if business is done right, is 
inclusive and has a social conscience, it can be a positive 

force for good. “Foresight is better than hindsight when it 
comes to ethical behaviour,” he says. Letsema’s social impact 
is varied from education to projects that mean something to 
the people on the ground. He had a dream that one day, he 
would own a business across the highway in Sandton, which 
he has achieved.

LETSEMA

..........
....

....
...

...
...

...
...

...
...

...
....

.....
...................................... ..............................

Cicelia Van Rooi is a dynamic young woman who shat-
tered the glass ceiling after occupying a number of roles 
within the company. Her humility and ethos of servant 

leadership held her in good stead in a world that is normally 
the domain of men. She believes that a leader has to become 
self-aware and commit to making a difference. “A leader must 
have a clear vision of one’s responsibilities towards the envi-
ronment and our sensitive eco-system,” she says.

DOW SOUTHERN AFRICA

..........
....

....
...

...
...

...
...

...
...

...
....

.....
...................................... ..............................

The Nedbank Foundation is committed to the communi-
ties it serves. It supports the implementation of the National 
Development Plan and plays a part in supporting govern-
ment, non-governmental organisations, communities and 
other stakeholders committed to building society through 
sustainable solutions. The bank’s dictum is they’re money 
experts who do good in our society, supporting no fewer 
than 21 projects nationally. This includes the Nedbank Maths 
and Science Fund. The bank also offers affinity programmes 
involving client participation designed to support the devel-
opment of the arts, the preservation and conservation of the 
environment, sports development and help orphaned and 
vulnerable children

In 2003 Shongwa started a value based leadership pro-
gramme, the African Leadership Initiative, with a strong 
leaning towards shaping conscious leaders. “We bring people, 
who may do well in business, to a level of significance where 
they must think beyond themselves. We say think of others 
because of your good fortune.” 
With his wife, he launched a junior version of the Africa Lead-
ership Initiative. His leadership development programmes 
are also being implemented in East and West Africa where 
they can be invested in community projects. He says at Let-
sema there is “an abundance of knowledge” which is filtered 
through the leadership initiative, education, internships and 
the financing students studying at universities.

Dow helps to create jobs and reduce plastic pollution in the 
country through all of its social initiative. One is  Project But-
terfly. Introduced in 2017 in Tembisa, Project Butterfly works 
with local communities to tackle poor waste management 
through education, clean-ups and innovation-focused initia-
tives. It forms part of Dow’s global commitment to address 
plastic pollution and create a more sustainable planet. It 
also boasts a number of other priorities that include a young 
African leadership initiative, a LEAP School project where 
free education is available to students from high-need com-
munities, educator empowerment, community well-being, 
environmental issues and an involvement with Wits Univer-
sity School of Chemistry. 

Turner & Townsend social impact covers its human capital, as 
well as a number of projects and programmes geared towards 
building a prosperous society and creating opportunities for 
children and young people to achieve their potential. They 
seek to empower their own  people to realise their potential 
by promoting a diverse and inclusive workplace, and sup-
porting staff wellbeing. The company’s community value was 
59 environmental champions worldwide, 20% reduction in 
CO2 emissions per employee since 2015 and 30 offices cer-
tified ISO14001 environmental management system. Their 
integrity rating was 48% net promoter score, 8.4 average 
client care score.

Conscious Companies Review 2020 7Conscious Companies Review 20206



Webster Mfebe is a strategist and human rights activist 
who views leadership as wakening the senses to the 
realities of co-existence that says “without others we 

are nothing, but with others we can be a formidable force for 
change and inclusive prosperity.” His company is implementing 
a major ecological breakthrough by building the world’s first 
zero solid-waste eco-industrial park, called the Limpopo Eco-
Industrial Park (LEIP) project.

ECO INDUSTRIAL SOLUTIONS

CONSCIOUS COMPANIES AWARDS 2020 FINALISTS

President Ntuli is passionate about innovation and sus-
tainability and believes that technology and innovation 
enable a platform to disrupt traditional business models 

and is also instrumental in improving the lives of all people, 
irrespective of socio-economic standing. Technology is not the 
answer to everything,” he maintains, “but supplements us in 
solving human problems. We are enablers. Sharing and col-
laborating with each other is something I do well.”

HEWLETT PACKARD ENTERPRISE

Progressive leadership, with a strong focus on people 
development, is the ethos of the company. Svetlana 
Glavic, MD of Kuehne + Nagel SA describes the com-

pany culture as entrepreneurial and sees their leadership 
style as more of a coaching and facilitating approach rather 
than a command and control one. “Diversity is getting us fur-
ther because we all have different skill sets. I never got a sense 
of belonging until I got to South Africa,” she says.

Kuehne +Nagel continues to work on early childhood devel-
opment, youth education and supporting university students 
from previously disadvantaged backgrounds. It also provides 
sustainable job creation opportunities and has a strong learn-
ership programme, a wellness programme, and activities in 
which they constantly interact with staff, customers and 
communities. It brought in the Covid-19 testing equipment 
and they have  applied to become one of the companies to 
import Covid-19 vaccines (when developed) and to distrib-
ute it here. The company also has a Care Programme because 
they believe that in order to be successful you have to care 
about your people. 

KUEHNE + NAGEL SA
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CONSCIOUS COMPANIES AWARDS 2020 FINALISTS

Eco-Industrial Solutions embodies the concept of sustain-
able development, demonstrating that industrial economy 
and environmental health can successfully coexist. Known as 
Industrial Symbiosis, and derived from the academic field of 
Industrial Ecology, the LEIP concept is based on the principles 
taken from this field of study. 
The technology LEIP uses, described as a “game-changer,” 
is Plasma Gasification Technology in a park located on 2700 
hectares. It evaporates solid waste and toxic gasses. The sites 
selected are done without disrupting the natural environment 
and done in consultation with local communities which are 
involved in the decision making.

As a world leader in the field, the company says its efforts form 
part of an ongoing mission in advancing energy efficiency 
and renewable energy technologies to create and implement 
new approaches that reduce energy consumption and lower 
operating costs.

Since 2016, the company has supported the Memeza Com-
munity Safety Project through CSI and skills development 
funding. This helps to ensure that the high levels of crime, 
gender-based violence, and theft of educational ICT and 
feeding schemes can be reduced through technology. Their 
public-private partnership approach to fighting crime has 
worked. 
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Dr. Monica Stach was inspired to innovate the organisa-
tion after she had completed her thesis on the role of toy 
libraries in the provision of play-based learning oppor-

tunities for young children. Today, Cotlands has re-invented 
itself to create early learning playgroups in vulnerable commu-
nities. “I am passionate about giving children the opportunity 
to play and love the science of early learning.” Her vision is to 
make a substantial difference during a child’s pre-school years.

COTLANDS

CONSCIOUS COMPANIES AWARDS 2020 NGO FINALISTS

James Donald has seen a significant shift in the way their 
programmes have impacted young people. He believes 
education is critical to a more conscious society and for it 

to become a healthy one. The organisation helps vulnerable 
children to become financially independent. “Compassion, 
growth and social justice are our driving values that inform all 
the work we do,” he says. “We need to give them the freedom 
to make conscious decisions from their own power dynamics.”

TOMORROW TRUST

Colleen Larsen is a visionary disrupter who saw the lack 
of gender transformation in boardrooms and decided to 
tip the balance by creating a pipeline of young women 

through mentorship, networking and training. Her vision that 
women should not be fitting into the economy but rather 
shaping it, positions her as one of the leading voices for the 
sustainable advancement of women in the corporate space. 
“It’s about influencing change from the top,” she says.

BUSINESS ENGAGE
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Business Engage has maintained its support structure during 
Covid-19 by utilising technology to connect with clients. The 
growth of the company has been phenomenal and has tri-
pled exponentially in a year from 50 people attending events 
to 600 or more. 
An innovative addition to the Business Engage landscape is 
the creation of the 30% Club. It is a global campaign embrac-
ing Chairmen, CEO’s and Senior partners whose stated aim is 
to increase  the  number  of  women  on  boards  and  Exco’s  
of  private  sector companies. Their position is to nurture 
the development of aspiring female leaders and help them 
unlock their future potential.

Tomorrow  Trust  has  formalised  a Monitoring  and  Evalu-
ation  log  framework  to  determine  its outputs, outcomes 
and impact of all its programmes. This ensures that all its 
beneficiaries achieve the holistic and academic support 
they need to become conscious and holistic leaders. To give 
people freedom  to make conscious decisions one has to 
give them structure and the organisation has adopted the 
Holacracy method of decentralised management and organ-
isational governance. Its beneficiaries are 100 university 
students on scholarships around the country and Grade R to 
Grade 12 learners who are benefitting. Some of the children 
are sourced from feeding schemes at township schools. The 
dictum is education is the only way to break the cycle of pov-
erty and create a productive society.

Its estimated that about 50% of South African children have 
no access to early learning and Cotlands provides access to 
play-based early learning opportunities for young children. 
Through donors and partners, Cotlands initiates and facili-
tates opportunities through its toy library and playgroup 
programmes aimed at improving school readiness. To increase 
access to quality early childhood learning for all children, irre-
spective of their socio-economic status, Cotlands believes 
there is a need to deepen practitioners understanding of how 
children learn and skill them to implement a play-based learn-
ing programme that prepares children for formal schooling.

Conscious Companies Review 202010



The winners of the Conscious Companies Awards, in part-
nership with Primeserv and Sanlam, was announced in 
both the business and NGO category. Normally a black 

tie gala spectacular – it morphed into a virtual event streamed 
Live on YouTube. The Awards trigger a chord in most

Isaac Shongwe, Founder and Chairman of Letsema, struc-
tured his business in a way that was good for society. He 
believes if business is done right, is inclusive and has a social 

conscious, it can be a positive force for society. He believes 
in doing business ethically, especially when subjected to the 
“external environment of greed where one has to have a line 
in the sand of what is it that is your point of sale.”

business leaders who want to make a meaningful impact, define 
their companies and do things differently.

For the first time, a Special Conscious Leadership Award in 
recognition of an organisation that has made an exceptional 
contribution during the COVID 19 pandemic was initiated. Dr 
Imtiaz Sooliman, founder of the Gift of the Givers, is the recipi-
ent of the Special Conscious Leadership Award in answering 
the desperate call of survival, crisis and disasters around the 
globe. The organisation has been a beacon of hope for more 
than two decades and has chalked up a remarkable slew of 
achievements in answering the call of any number of disasters. 

The winner of the Conscious Companies Awards 2020 in the 
Business category is Letsema, a management consulting com-
pany. Its visionary leader, Isaac Shongwe structured his business 
in a way that was good for society. He believes if business is 
done right, is inclusive and has a social conscious, it can be a 
positive force for society.
President Ntuli the MD of Hewlett Packard SA is the runner-
up. He is passionate about innovation and sustainability and 
believes technology innovation not only provides a platform 
to disrupt traditional business models, it is also instrumental in 
improving the lives of all people, irrespective of socio-economic 
standing. 
In the NGO category, James Donald, CEO  of Tomorrow Trust, 
took the honours. He is driven by the need to make a difference 
rather than measure his success in terms of money. The Tomor-
row Trust family, as they describe themselves, is committed to 
having an impact on young lives.
The Awards conclude an intense four-month journey to unearth 
conscious and ethical leaders. Prof. Mervyn King, Chairman of 
the panel of judges, said: “Letsema had displayed how directors 
should conduct themselves to be conscious corporate citizens, 
acting in the best long term interests of the company.” King 
said of Tomorrow Trust, the recipient in the NGO category, “the 
organisation has enabled young people to become educated 
when they saw no future ahead of them. They have done this 
consistently for the last 15 years.”   

Isaac Shongwe
Founder and Chairman: Letsema
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President Ntuli
MD: Hewlett Packard Enterprise SA
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James Donald
CEO: Tomorrow Trust
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He rejected lucrative offers because there were strings attached 
and refused them as they would be detrimental to his busi-
ness. His was not the only business to suffer in the last ten 
years due to corruption but ‘foresight is better than hindsight 
when it comes to ethical behaviour’ he says. When growing 
up in Alexandria Township, he had a fervent dream that one 
day he would own a business across the highway in Sandton. 
Today his plush offices at Melrose Arch is a testament to his 
hard work and intense effort. Letsema’s social impact is varied 
from education to projects that mean something to the people 
on the ground. 

President Ntuli, MD of Hewlett Packard Enterprise, (HPE) 
SA, is passionate about innovation and sustainability 
and believes technology innovation not only provides 

a platform to disrupt traditional business models, it is also 
instrumental in improving the lives of all people, irrespective 
of socio-economic standing.

CEO, James Donald, has seen a significant shift in the 
way their programmes have impacted young people. 
He believes education is critical to a more conscious 

society and for it to become a healthy society. “Compassion, 
growth and social justice are our driving values. That informs 
all the work we do,” he says.

“Technology is not the answer to everything,” he maintains, “but 
supplements us in solving human problems. We are enablers.” 
Ntuli believes he can make a difference by engaging with 
people and putting them at the centre of what he does as a 
leader, be it with employees or customers. “It’s about putting 
people first, listening with an understanding and then guiding 
them accordingly. Growing up in a small village in Limpopo I 
always wanted to be a leader, and I was influenced by people 
from an early age who believed in me,” he said.“I was helped 
as a leader to drive a vision and HPE is an organisation driving 
towards that combined vision. Sharing and collaborating with 
each other is something I do well, and hopefully they can also 
learn from my experiences, as well as from each other.” Since 
2016, the company has supported the Memeza Community 
Safety Project through CSI and skills development funding. 

It is the ability to look at yourself, your community and your 
relationship in a way you can recognise the good and the bad 
and realise life is a journey of trying to understand our meaning, 
our identity and our purpose.” He understands that people are 
at different places in their growth and we need to give them 
the freedom to make conscious decisions from their own power 
dynamics, resulting in better relationships, leading to better 
outcomes.

Tomorrow Trust is 15 year-old Training organisation that helps 
vulnerable children to become financially independent and 
contribute to the country and the economy. It runs a number of 
programmes to guide youngsters in their development, helping 
to create a conscious society with holistically educated leaders. 
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VERITAS
THE SEARCH FOR CONSCIOUS LEADERSHIP AND TRUTH
IN A FRACTURED WORLD

Veritas: The Search for Conscious Leadership and Truth 
in a Fractured World by Brenda Kali, was virtually 
launched by AmCham on the 4 September at 12h00. 
Kali is one of the leading voices in advocating con-

scious, ethical leadership in a country that is in dire need of it.

The book attempts to synergise the technology of how to 
make a living with the psychology of how to live. The worldly 
wisdom and inspirational insights of leaders and thinkers of 
the calibre of the Dalai Lama, Neale Donald Walsch, Sri Sri 
Shankar and Deepak Chopra, as well as the voices of a number 
of local leaders add their perspectives on conscious leadership 
and truth. Cheryl Carolus, one of the country’s most outspoken 
politicians, says of Kali, “like a true societal leader, Kali lit the 
candle in the hours of darkness in our country.”
 The following is an extract from the book:
“At some point in most of our lives, many of us have those 
defining moments where we are called upon to choose the 
hero’s journey, face the demons, travel through darkness and 
find a way into a less brutal, less corrupt and more gentle world. 
This is where we are forced to act as catalysts for change to the 
global ethos of humanity and leadership. The question is, do 
we step up to the plate when this opportunity presents itself?

I guess the search for conscious leadership was first seeded on 
that Himalayan mountaintop. It then grew into an unbending 
oak as the Group Executive of a telecommunications giant, 
where I was exposed to the dismal undertones, toxic behaviour 
and unscrupulous leadership that runs beneath the corporate 
underbelly. Reeling from the self-interest and positional power 
that a malevolent leader wields on the culture and ethos of a 
company, I was determined to expose this particular brand of 
leadership behaviour. 
Stirred by the sight of my verbally battered colleagues who 
were helpless against the tyranny of the then-narcissistic CEO 
who surrounded herself with sycophants, I had to make one 
of the most difficult decisions of my career: turn a blind eye 
and accept a situation that violated the most elementary 
professional ethics, or leave. When I realised that the selfish, 
self-interest of her destructive behaviour could not be trans-
formed, I walked away. I suppose it was exposure to this type 
of corporate sludge that prompted the quest for leaders who 
are principled and conscious enough to influence and inspire 
others through care, compassion and kindness.

I had no clue that the decision to turn my back on the cor-
porate space would initiate an impulsive journey of whim to 
document the meaning of life and search for truth as well as 
to understand the origins of consciousness. This search and 
discovery over a number of years has taken me from ashrams 
to boardrooms and back again. Between then and now, the 

search for conscious leadership and the Conscious Companies 
story has taken on a life of its own. This shapes the narrative 
of the book.

  Today, as I write this, the world is in a ‘hot mess’. 
There are millions of people with COVID-19 and around hun-
dreds of thousands who have lost their lives to this microscopic 
invasion so far. Billions of people from around the world have 
been forced to forego their freedom, shut their doors and not 
venture outside. Never before has the world experienced such 
a crisis on so colossal a scale.

To quote Charles Dickens: ‘It was the best of times, it was the 
worst of times, it was the age of wisdom, it was the age of 
foolishness, it was the epoch of belief, it was the epoch of incre-
dulity, it was the season of light, it was the season of darkness, 
it was the spring of hope, it was the winter of despair’.
It is indeed the winter of despair between health and the 
desperate jobless, disembowelled by hunger. My discordant 
thoughts were unwieldy as I lament the diabolical decline of 
our economy and that of the world.”
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There are several dimensions and definitions of conscious-
ness and truth that are subjective. Words cannot explain 
or do justice to convey the experience of consciousness. 

What happens when they are used or heard too often, they 
may lose their fragile link to the experience and become adul-
terated.

With the explosion and repetition of techno-embellished infor-
mation, how can we understand the profound aspects of truth 
or consciousness other than to experience it? 

We cannot delve into conscious leadership here without under-
standing consciousness and truth. One of the mysteries of 
science is to solve the complex dimension of consciousness. 
Thus far, scientists are none the wiser despite ongoing theories 
and rational machine experiments. The visionary few who first 
came close to an insight through an understanding of quan-
tum mechanics were summarily sent into scientific Siberia lest 
they disrupt the status quo. 

However, the forces of nature including the law of gravity 
were always in existence long before Newton discovered it. 

Brenda Kali
UNDERSTANDING CONSCIOUS LEADERSHIP

As science is mostly about theoretical proof points, how can 
we measure and comprehend that which cannot be under-
stood other than by oneself? Over the years, theoretical and 
observational physicists have gradually come to realise that 
consciousness is fundamental to existence. Academics explore 
consciousness and interpret the workings of the mind, how-
ever, they lack the underlying means to unlock the essence of 
consciousness. It is possible to know a great deal about the 
subject, yet remain removed by what one knows.

Can anyone quantify or measure the pure experience of 
consciousness that is beyond memory, beyond feelings and 
beyond thought? What is consciousness and what does it 
mean when we talk about a conscious leader? 

We all know that consciousness exists but we just do not talk 
about it. We all know what truth is for ourselves but find it dif-
ficult to express it. The most common question that has been 
asked of me in the context of conscious leadership is, ‘What is 
Consciousness?’.
I believe that the fragmentary understanding of conscious-
ness is a subjective individual experience that can neither be 
measured nor quantified but is manifest in its actions. Trying 
to describe the colour of a red rose to a blind man or the taste 
of sugar to one who has never tasted anything sweet is a futile 
exercise. Consciousness is a lived experience.

 We can all access a dimension of it as it is as tangible as one’s 
breath. Many of us go about our daily business totally unaware 
of our breath. So too is consciousness: it exists beyond intel-
lectual expression and the threshold of one’s awareness, while 
at the same time being alive to the deepest dimensions of our 
minds, so that whole new vistas of existence open up in our 
experience. 

The ultimate intuitive understanding of consciousness is an 
experiential one. We can only comprehend the phenomenon 
of it as a notion of unbroken wholeness, only if we allow it 
to happen experientially. I think the shift happens when 
we understand and desire to grow into our potentiality as a 
human. When one’s reasoning is temporarily suspended by 
that of an internal expansion of one’s core being – then we 
are pure consciousness. It is an understanding of science and 
quantum physics, of wholeness and oneness. Unaware that 
we possess the power to access a force within ourselves that 
can change the rhythm of our lives to impact humanity, most 
of us go about our daily lives with blinkers on. Beyond that, 
consciousness is what we are! We can only be conscious!

Brenda Kali
Founder and CEO: Conscious Companies
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THE 2021 CONSCIOUS LEADERSHIP AND ETHICS SUMMIT 
GOING GLOBAL FROM JOHANNESBURG TO THE REPUBLIC 
OF IRELAND

CHAMPION OF CONSCIOUS LEADERSHIP
PRIMESERV’S CEO, MERRICK ABEL

The Conscious Leadership and Ethics Summit is a com-
pelling and significant platform that has harnessed 
the brilliant minds of leaders both global and local as 
voices of integrity, reasoned thinking, wisdom, clarity 

and awareness. 

Hosted by Conscious Companies, the next Summit is scheduled 
for May 2021 both in Johannesburg and the Republic of Ireland. 
A catalyst for social and leadership transformational change, 
the dialogues and soul searing conversations on the creation 
of a more conscious society, galvanised by authentic purpose 
to create a less violent, less cruel and more harmonious planet 
is the core driver of the Summit. 

Against the backdrop of a pandemic, crisis-ridden world, 
this is a titanic turning point as the true character of leader-
ship around the globe is being tested and exposed. As lives 
are either expedient or traded for profit and employees are 
reduced to liabilities -  the balance between the well-being of 
humans and the financial impact of the pandemic becomes a 
confused, economic nightmare. There is an opportunity here 
to transform the calibre of leadership. To this end, the Summit 
is a clarion call to all leadership in every sector of government, 
civil society, public service and business to seek a compelling 
and significant metamorphosis to change the way society is 
thought about and taught in order to emerge as an exemplary 

nation. It is urgent for all leadership to act more responsibly 
in infusing a caring, compassionate and conscious culture of 
values, ethics, social co-operation and social integration that 
would dramatically change and impact the environment of a 
nation. 

The virtual presence of the Dalai Lama, Sadhguru and Sri Sri 
Ravi Shankar with messages for the leadership of the country, 
coupled with speakers from Canada and Germany, Prof Saul 
Klein and Dr Jan Bellermann respectively, joined an impres-
sive list of local leaders. The imposing line-up of panellists and 
speakers provided a framework to shift behaviour and embed 
ethical and conscious leadership in the socio-economic and 
political space and to activate an inner call of tolerance, care, 
compassion, trust and service. 

The consequence of the delegates interaction at the Summit 
was a Presidential Report, a set of guiding principles to address 
some critical issues, that was handed to President Cyril Rama-
phosa. It urged him to create a leadership in government who 
are imbued with impeccable integrity to transform society and 
address equitable and sustainable development, poverty, his-
torical imbalances and inequality. The call to embed conscious, 
ethical leadership in government was one of the critical out-
comes, and that it had fallen on deaf ears means that we shall 
persevere into the future and hope for things to change.

Merrick Abel, CEO of Primeserv Group Limited, a lead-
ing Integrated Business Support Services Provider, 
is passionate about ethical, responsible leadership 
and strongly believes in developing conscious and 

ethical behaviour within his leadership team.
The Primeserv Group provides a broad range of services to 
the country’s international, multi-national and blue chip busi-
nesses, parastatals and government organisations. Under 
Merrick’s determined guidance, the Group’s empowering cul-
ture and processes have, over the years, seen the development 
and upliftment of staff, with particular focus on the youth, 
resulting in  sustainable growth and advancement opportuni-
ties within both the company and the South African work place, 
positioning it as a cornerstone to socio-economic upliftment 

Merrick Abel 
CEO: Primeserv Group
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and success. As a group that affects the lives of thousands of 
employees every day, Primeserv seeks to make a meaning-
ful difference as an agent of change in its uncompromising 
commitment to transformation, diversity and inclusion. This is 
reflected in its consistent leading B-BBEE status and contribu-
tions during this time of great uncertainty and hardship. “We 
are humbled to be able to continue to deliver service excel-
lence to all our clients we partner with and, in so doing, provide 
employment and support to all our staff,” says Merrick who 
believes that a culture of conscious leadership throughout the 
Group is visible in the behaviour of his leadership team. “Our 
culture of putting people first, especially, the level of dedica-
tion to personal health and safety protocols for all staff, clients 
and stakeholders, speaks to our mandate of kindness and care 
as the natural order within the Group. Consciousness, kindness 
and self-awareness are focal points for us all in this particular 
time during the crisis. My role now is to be increasingly mind-
ful of the facilitative power which my position carries and to 
consciously channel it for the good of all stakeholders. The 
role that we play has to be shaped by responsible, ethical, con-
scious behaviour every minute of every day. Before we put pen 
to paper, before we write an email, before we communicate 
a message, we have to think of the impact of that message 
in an environment where people are faced with enormous 
uncertainty, pain and suffering throughout our country.” He 
adds: “Primeserv’s partnership with Conscious Companies is 
driven by its ethos of ethical leadership and vision to develop 
and champion an environment that nurtures the right kind of 
conscious behaviour.”

Conscious Companies Review 202016

Hoosain Karjieker is the owner and publisher of 
the Mail & Guardian, and its digital platforms. He 
is considered an industry veteran having spent 
close to 30 years of his life in various roles at media 

organisations across the country. Hoosain drives an agenda 
of integrity and authentic reportage in the media.

Michael Judin is a member of the King Committee 
and also a member of the task team which drafted 
King IV. He was Chairman of the sub-committee 
on the chapter dealing with negotiation, media-

tion and arbitration as contained in King III. Michael is also a 
non-executive director of, and legal advisor to, the American 
Chamber of Commerce in South Africa and Chairman of the 
Conscious Leadership Academy.

Hoosain Karjieker
CEO - Mail & Guardian

Michael Judin
Partner in the law firm of Judin Combrinck Inc
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RESILIENT LEADERSHIP IN TIMES OF COVID-19, 
SANLAM CEO, PAUL HANRATTY

What does it mean to be a conscious company in a 
time of COVID-19? It means that now, more than 
ever, businesses must go beyond the bottom-
line to entrench purpose-led practices that foster 

shared value. 

Sydney Mbhele, the Chief Executive: Brand at Sanlam 
Group, and Nozizwe Vundla, head of Sanlam Foun-
dation, are advocates of change at Sanlam. They are 
determined to take Sanlam’s vision which has over the 

past 10 years invested around R630-million in the financial resil-
ience of communities, to greater heights.

We need to work towards embedding longstanding resilience 
in communities through an approach that aligns people, 
planet, profit and purpose. For the last 102 years, Sanlam has 
been doing just that. We are committed to ‘Creating a World 
Worth Living In’ by building resilient financial futures and last-
ing prosperity for generations to come. This is not something 
that sits parallel to what we do, it’s who we are, and it is cen-
tral to our strategy. We have invested close to R630-million 
into communities in South Africa over the past decade; the 
third biggest corporate social investment (CSI) by a business 
in South Africa. We have also invested R3.5-billion in black eco-
nomic empowerment deals to date, and every year 450 000 
children benefit from Sanlam’s literacy projects. We believe 
in doing well by doing good. Our mission is to empower 
people to empower themselves to live their best possible 
lives. By investing in African people’s potential, we can power 
economies, energise communities and create a supportive 
environment conducive to transformative change. This is our 
virtuous cycle. Embedding resilience for generations to come 
We know a commitment to resilience is key to being a con-
scious leader. As the largest non-banking financial institution 
in Africa, with a footprint across 33 countries and counting, we 
prioritise contributing to the financial resilience and prosperity 
of all the markets we operate in. For us, that means protecting 
our stakeholders against the potential negative consequences 
of unexpected events. We entrench resilience by helping to 
build the capacity of systems, organisations, environments and 
the economy to flourish amid the consequences of unexpected 
shocks. During COVID-19, we are proudly part of the Motsepe 
Family’s R1-billion pledge to assist with the pandemic and its 
aftermath. A significant focus is on fostering sustainable com-
munities in the long term. Another crucial factor to being a 
conscious company is to prioritise values consistently, as the 
guiding light of the organisation. This needs to go beyond 
words on a wall. It needs to be deeply woven into organisa-
tional culture and people practices. At Sanlam, we adhere to 
values that enhance society. We ensure our business relation-
ships reflect personal integrity, respect for human dignity and 

Both Mbhele and Vundla strongly believe that the business 
sector has a responsibility to holistically support communities 
to be sustainable in the long-term and to contribute to the 
bigger picture of a country where people are set up to succeed 
and live their best possible lives. This is this vision that informs 
Sanlam Foundation’s numerous initiatives.

Some of the Foundation’s initiatives include: 
Fostering  a sustainable future for the next generation: Almost 
450 000 children benefit from the numeracy, reading and 
financial literacy projects. Creating a supportive environment 
for SMEs Sanlam Enterprise and Supplier Development Pro-
gramme. Consumer Financial Education: More than 50 000 
beneficiaries are reached through the CFE programmes. CEO 
Initiative Focusing on water security: In partnership with the 
World Wildlife Fund for Nature (WWF).

Paul Hanratty 
CEO: Sanlam Group

Sydney Mbhele 
CEO: Brand at Sanlam Group

Nozizwe Vundla 
Head of Sanlam Foundation

........
....

...
...

...
...

. ..
...

...
....

............................ ........................

........
....

...
...

...
...

...
.. .

. ..

....
........................ . . ......................... ........

....
...

...
...

...
...

.. .
. ..

....
........................ . . .........................

the rights of others, honesty and a commitment to what is 
right, fair, reasonable and just. Creating shared value – beyond 
the buzzword For us, creating shared value is premised on the 
notion that every one counts. Every person has potential.The 
Group consistently strives to broaden the shared value it cre-
ates. For example, the Sanlam Foundation has committed to 
investing R5-million annually in Sanlam pan-African CSI initia-
tives, such as rehabilitating classrooms in a primary school in 
Maputo, Mozambique, and purchasing 320 school desks for six 
primary schools in Zambia. Entrenching purpose-led practices 
From our humble start in 1918, we’ve always been a purpose-
led, outcomes-based organisation. We have a proud heritage 
of being a leader in transformation and empowerment in 
South Africa. We pioneered structured BEE in South Africa 
when we sold our controlling stake in Metropolitan Life to a 
black-controlled company, Methold. This transaction led to the 
establishment of New Africa Investments Limited (NAIL), the 
first major black-controlled company to list on the Johannes-
burg Stock Exchange. More recently, we announced a package 
of BBBEE transactions to the value of over R10-billion to build 
on our relationship with our BEE partner Ubuntu-Botho, and 
an expanded group of empowerment beneficiaries.

UNILEVER VICE PRESIDENT, LUC-OLIVIER MARQUET 
BREATHES LIFE INTO CONSCIOUS LEADERSHIP

VISIONARY LEADERSHIP AT AMCHAM

The idea that doing good is good for business has found 
empirical support in the superior performance of Unile-
ver’s purpose-led, Sustainable Living Brands, which are 
growing 69% faster than the rest of the business and 

delivering 75% of the company’s growth.
Unilever SAVice President, Luc-Olivier Marquet, says the desire 
to leave a positive legacy and be a force for good drives his out-
look as a business leader. “As a society we are realising that the 
cost of doing nothing is greater than the cost of doing some-
thing,” he says. “You can’t have sustainable economic growth 
without creating a positive social impact. This is especially clear 
in South Africa where the levels of unemployment are so criti-
cal. We can’t tolerate such levels of poverty and children going 
to school on empty stomachs without doing something about 
it.” The shift in consumer attitudes is borne out by survey results 
showing that two-thirds of consumers around the world say 
they choose brands because of their stand on social issues, 
and over 90% of millennials say they would switch brands for 
one which champions a cause. Unilever believes the evidence 
is clear and compelling that brands with purpose grow. Pur-
pose creates relevance for a brand, it drives talkability, builds 
penetration and reduces price elasticity. Similarly, people with 
purpose thrive. More and more jobseekers say they would 
rather work for a company whose values they support, which 
means companies with purpose attract and retain the best 
talent. In fact, we believe so strongly in the importance of pur-
pose that we are prepared to commit that in the future, every 
Unilever brand will be a brand with purpose. Globally, Unilever 
now has 28 Sustainable Living Brands, while seven of its Top 
Ten brands are Sustainable Living Brands. These are brands that 
communicate a strong environmental or social purpose, with 
products that contribute to achieving the company’s ambi-
tion of halving its environmental footprint and increasing its 
positive social impact. Unilever SA’s platform of purpose-led 
programmes put it in a unique position to support the govern-
ment’s response to the outbreak of the coronavirus pandemic 
by ramping up initiatives that were already in place and field-

Luc-Olivier Marquet 
Vice President: UnileverSA

Angela Russell
CEO: AmCham
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tested long before the onset of the pandemic. For example, 
our National Schools Hygiene and Sanitation Programme is 
the biggest, branded behaviour change programme in the 
country. In partnership with the Ministry of Education, this ini-
tiative forms part of the Unilever Sustainable Living Plan goal 
to help more than one billion people improve their health and 
wellbeing by 2020. With the coronavirus outbreak, the Schools 
Hygiene Programme has been adapted to not only include 
COVID-19 education, but has also extended the Handwashing 
Programme with Lifebuoy to all grades till year-end. In addi-
tion, Lifebuoy has extended soap provision by an additional 
1 million bars towards the Schools Programme. The coronavi-
rus pandemic has brought home the realisation that we live 
in an interconnected world and that, for businesses to grow, 
the communities they serve must thrive too. Says Marquet: 
“We have a duty to prove that we can grow the profit of the 
shareholders, but at the same time effect social change in the 
communities where we operate. Unilever was founded with a 
sense of purpose and purpose continues to shape the way we 
do business today,” he said.

Angela Russell, the CEO of the 
American Chamber of Com-
merce in SA, is a resilient, deeply 
aware leader who believes 

having a strong sense of awareness, both 
with self and the corporate space is criti-
cal to interactions and relationships so 
that one can add value and leave it better 
than before.
“Conscious leadership is like a footprint, 
deeply aware of what it is that you know-
ingly or unknowingly leave behind,” she 
says. “It is mindfulness and self-awareness 
in your engagement with people, social 
awareness with regard to your com-
munity interactions and environmental 
awareness with regards to the world 
around us.” She brings that insight into 
her role at AmCham, an independent, 

non-governmental, nonpartisan, non 
profit organisation. The organisation is 
the leading authentic voice of American 
business in South Africa, that advocates 
a positive economic and policy environ-
ment to drive mutual prosperity. Under 
the guidance of Russell and a highly 
aware and capable Board, AmCham has 
championed the cause of ethical and 
conscious leadership, especially at a time 
when the global pandemic has not only 
impacted the macro economy but also on 
livelihoods. “As the country desperately 
grapples with its moral compass, our 
business and community leaders as well 
as our politicians need to engage with the 
principles of conscious, ethical leadership 
to make significant inroads and shift the 
current status quo,” she says.
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If you are a company with visionary leadership and operate with
governance and ethics in service of all stakeholders, then 
nominate your company for the Conscious Companies Awards 2021.

Conscious Companies aligns People, Planet and Profit in
service of all it’s stakeholders.

NOMINATION FORM 2021

NAME OF NOMINATOR 

TELEPHONE NO.

MOBILE NO.

EMAIL

YOU CAN NOMINATE A COMPANY IN ONE OR MORE CATEGORIES:

COMPANY / LEADERSHIP DETAILS

CATEGORY

MOTIVATION / REASON FOR NOMINATION

29 Bond Street, Ferndale, Randburg, Johannesburg, Gauteng. 2194 | P.O. Box 1922, Parklands, Johannesburg, Gauteng. 2194
www.consciouscompanies.co.za  |  info@consciouscompanies.co.za  |  +27 74 805 5965

NAME OF COMPANY / ORGANISATION

TYPE OF ORGANISATION

TYPE OF INDUSTRY      

LEADERSHIP NAME (CEO / CHAIRMAN)

TELEPHONE

LEADERSHIP MOBILE 

LEADERSHIP EMAIL 

BUSINESS GOVERNMENT NGO / NPC

FINANCIAL MANUFACTURING RETAIL

ICT AUTOMOTIVE AGRICULTURE

MINING CONSULTANCY OTHER

PRIMARY CONTACT PERSON DETAILS / NOMINATOR

LEADERSHIP

ENVIRONMENT

HUMAN CAPITAL

COMMUNITY

ETHICS / GOVERNANCE

CULTURE

APPLICATION TO: AWARDS@CONSCIOUSCOMPANIES.CO.ZA   |   WWW.CONSCIOUSCOMPANIES.CO.ZA

IN PARTNERSHIP WITH:




